Bank lending traditionally involves the extension of credit that is held by the originating bank until maturity. Loan sales allow banks to deviate from this pattern by transferring loans in part or in their entirety from their own books to those of another institution. This paper uses a new methodology to test the validity of two hypotheses regarding banks' motivations for selling and buying loans: (1) the comparative advantage hypothesis, that banks with a comparative advantage in originating loans sell and those with a comparative advantage in funding loans buy, and (2) the diversification hypothesis, that banks lacking the ability to diversify internally use loan sales and purchases to achieve diversification. A third hypothesis --that reputational barriers can limit access to the secondary market --is considered as well, with particular attention paid to the importance of affiliate relationships in explaining secondary market activity. Together, the evidence relating to these three hypotheses helps clarify the benefits of an active secondary loan market. It also generates predictions regarding the future of that market in a world of rapid consolidation and disappearing barriers to geographical expansion.
For example, see Pavel and Philis (1987) , Berger and Udell (1993) , Demsetz (1994) and 1 Haubrich and Thomson (1996) . Haubrich and Thomson also estimate a second regression with loan purchases as the dependent variable.
2

I. Introduction
Bank lending traditionally involves the extension of credit that is held by the originating bank until maturity. Loan sales allow banks to deviate from this pattern by transferring loans in part or in their entirety from their own books to those of another institution. The dramatic expansion of secondary loan markets has led to a growing literature on the topic, one goal of which is to understand which banks sell loans and why. This paper presents new evidence on the comparative advantage hypothesis, that banks with a comparative advantage in originating loans sell and those with a comparative advantage in funding loans buy, and the diversification hypothesis, that banks lacking the ability to diversify internally use loan sales and purchases to enhance diversification. A third hypothesis --that reputational barriers can limit access to the secondary market --is considered as well, with particular attention paid to the importance of affiliate relationships in explaining secondary market activity. Together, the evidence relating to these three hypotheses helps clarify the benefits of an active secondary loan market. It also generates predictions regarding the future of that market in a world of rapid consolidation and disappearing barriers to interstate branching.
Existing empirical studies investigating the motivations for loan sales activity (particularly, the sale of commercial and industrial loans) typically regress the dollar volume of loan sales or an indicator variable for positive sales activity on a set of bank characteristics. The results from 1 these regressions have been used to determine which banks sell loans and why. Particular emphasis has been placed on the role of capital ratios, funding costs, and origination opportunities, since these variables distinguish banks with a comparative advantage in loan funding from those with a comparative advantage in loan origination.
The problem with this approach is that many banks are concurrently active on both the sell side and the buy side of the secondary market. This suggests that diversification may rival comparative advantage as a motivation for loan sales. Moreover, it complicates tests of the comparative advantage hypothesis. Characteristics that increase a bank's propensity to sell loans may also increase their propensity to buy loans. Their primary effect may be to enhance secondary market activity in general, rather than sell-side activity or buy-side activity in particular.
When banks are simultaneously selling and buying, gross sales or purchase volume says little about a bank's net position in the secondary market, and therefore provides little evidence regarding the comparative advantage hypothesis. This paper tests the comparative advantage and diversification hypotheses using a different estimation technique. I divide banks into four mutually exclusive groups: (1) banks that sell loans and buy loans; (2) banks that only sell loans; (3) banks that only buy loans; and (4) banks that neither sell nor buy loans. Using a multinomial logit estimation, I examine the effects of a variety of bank characteristics on the probability that a bank falls into each of the first three groups (the three participant groups) relative to the fourth group (non-participants). From the multinomial logit estimates, it is easy to calculate a second set of estimates describing the effects of the same independent variables on the probability that a bank falls into the sell-only group relative to the buy-only group.
Differentiating between types of secondary market activity ("buy only," "sell only," or "buy and sell") proves very useful. With the mulitnomial logit estimates, I am able to subject the comparative advantage hypothesis to a simple and direct test: Do origination opportunities and funding constraints increase the probability that a given bank belongs to the sell-only group relative to the buy-only group? The same estimates can be used to evaluate the diversification hypothesis with a simple and direct test: Do limitations on internal diversification enhance the probability that a given bank participates as a concurrent buyer and seller? Finally, reputational barriers can be investigated by identifying those variables that diminish participation, particularly on the sell side, where reputation should be most important. The analysis uses bank-level data from the Reports of Condition and Income (Call Reports) . The data are available for all commercial banks between 1988 and 1993 and are described in Section III after a review of the relevant literature. Section IV describes the multinomial logit model and the variables associated with the comparative advantage hypothesis, the diversification hypothesis, and barriers to participation.
The results, presented in Sections V and VI, confirm both the comparative advantage hypothesis and the diversification hypothesis and are robust to alternative definitions for the selland-buy, sell-only, and buy-only groups. Consistent with the comparative advantage hypothesis, I
find that capital strength significantly diminishes the likelihood that a bank is in the sell-only group relative to the buy-only group and that strong loan origination opportunities (proxied by statelevel economic conditions) significantly enhances the likelihood that a bank is in the sell-only group relative to the buy-only group. Concentration in C&I lending, a second possible proxy for origination opportunities, also significantly enhances the likelihood that a bank is in the sell-only group relative to the buy-only group. Reliance on costly funding (uninsured deposits, brokered deposits, and federal funds) enhances the likelihood that a bank is in the sell-only group, but this result is only marginally significant. Consistent with the diversification hypothesis, I find that banks with good opportunities for diversified originations (those for whom extensive branching is permissible) are significantly less likely to participate in the loan sales market, especially as concurrent buyers and sellers. The economic impact of variables proxying diversification opportunities is strong. For instance, the ability to branch statewide is associated with a 10 percentage point decrease in the predicted probability that a bank will participate as a buyer and seller, where all other regression variables are held constant at their median values. This exceeds the economic impact associated with variables proxying origination opportunities and funding constraints and suggests that recent increases in the opportunities for interstate expansion at the bank level may reduce secondary market activity.
I also find evidence of reputational barriers to secondary market participation. Issuance of standby letters of credit (used as a proxy for strong credit quality reputation) significantly enhances the likelihood that a bank participates on the sell side of the market, in either the sellonly group or the sell-and-buy group. Membership in a multi-bank holding company (a way for banks to overcome reputational barriers to participation) significantly enhances the likelihood that a bank participates as a buyer or seller. Again, the economic importance of the effect is strong, with membership in a multibank holding company leading to a 23 percentage point increase in the probability of participation in the buy-and-sell group, far exceeding the economic impact of variables associated with the comparative advantage hypothesis. This suggests that holding company acquisition may enhance secondary market activity by increasing the fraction of banks with holding company affiliation. Of course, to the extent that consolidation goes beyond holding There is considerable overlap between the theories discussed by Berger and Udell 2 (1995) and those tested here. Berger and Udell discuss the "comparative advantage" hypothesis, which is a focus of this paper. Their "regulatory tax" hypothesis has time series implications, but in a cross-sectional setting, it resembles the funding-constraints side of the comparative advantage hypothesis in that banks facing binding capital constraints have a comparative disadvantage in funding loans and should therefore fall on the sell side of secondary market transactions. Several of the other hypotheses discussed by Berger and Udell (the "monitoring technology" hypothesis, the "collateralization" hypothesis, the "moral hazard" hypothesis, and the "liquidity" hypothesis) yield predictions regarding the relationship between bank risk and loan sales activity. Similar 6 company acquisition and actually eliminates bank charters, the opposite prediction holds.
The importance of multi-bank holding company membership has been identified in several papers (Pavel and Philis 1987 , Berger and Udell 1993 , Demsetz 1994 , and Haubrich and Thomson 1996 . Since the Call Report fails to identify the party on the opposite side of a given transaction, these papers stop here. However, additional relevant information on affiliate relationships can be collected from the Call Report. In particular, it is possible to determine whether a given bank's affiliates are active as loan sellers or buyers. Section 7 incorporates this information into the mulitnomial logit model to gain a better understanding of the role of affiliate relationships in explaining secondary market activity.
II. Related Literature
Background information on the loan sales market is available in detail in Gorton and Haubrich (1990) . The theoretical and empirical literature addresses a variety of questions, including why the loan sales market exists, how the market overcomes problems stemming from information asymmetries, and whether loan sales are risk-reducing or risk-enhancing. Eight theories of securitization (with several implications relating to loan sales) are summarized in Berger and Udell (1993) . Their paper describes each of these theories in the context of a thorough literature review, which I will not repeat here. 2 predictions are generated here through my consideration of reputational barriers to secondary market participation.
Actually, Carlstrom and Samolyk (1995) interpret a bank's "locality" quite broadly. It 3 may correspond to geographical location but may also refer to some other type of specialization.
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Of particular relevance to this paper are prior works addressing the motivations for loan sales and purchases and the barriers to secondary market participation. Two theoretical papers yield especially pertinent predictions regarding which banks sell loans and which banks buy loans. Pennacchi (1988) first formalized the proposition subsequently labeled the "comparative advantage hypothesis": Selling banks are characterized as those with a comparative advantage in originating loans and a comparative disadvantage in funding loans, and buying banks have the opposite characterization. Carlstrom and Samolyk (1995) assume that banks have a comparative advantage in identifying profitable projects in their own locality, and show that funding constrained banks with profitable local lending opportunities should sell loans to unconstrained banks in other localities. Their model generates the prediction that "banks that are capital constrained in the face of high loan demand are more likely to engage in loan sales." Again, loan buyers have the opposite characterization.
A competing (but not inconsistent) hypothesis is that banks use the secondary market to diversify their loan portfolios. The diversification motive can be thought of as a special case of the comparative advantage motive when the source of a bank's origination advantage is proximity to local lending opportunities (as in Carlstrom and Samolyk 1995) . In the more general case, the 3 predictions that follow from the two hypotheses are very different. The diversification hypothesis predicts that banks with limited opportunities for diversified originations (attributable to size or limitations on geographical expansion) are most likely to participate in the secondary market.
Moreover, these banks are likely to participate on both the buy and sell side of the market, since they are not using the secondary market to facilitate growth or shrinkage of the loan portfolio.
Rather, they use loan sales and purchases to rebalance a portfolio of a given size.
Regardless of the motivation for loan sales or purchases, realized secondary market activity should also reflect any barriers to participation. The absence of explicit recourse for loans sold raises both moral hazard and adverse selection problems. Pennacchi (1988) and Gorton and Pennacchi (1995) consider contractual features that facilitate loan sale in the presence of these problems. Particularly compelling is the practice of retaining a share of the loan in question, which provides the seller with an incentive to monitor the borrower. A strong credit quality reputation may improve access to the secondary market, particularly as a loan seller.
Turning to the empirical literature, Pavel and Philis (1987) , Berger and Udell (1993) , Demsetz (1994) , and Haubrich and Thomson (1996) each provide some evidence relating to the comparative advantage hypothesis. All four find that banks with low capital and high funding costs are more active loan sellers. Demsetz (1994) also finds that proxies for local origination opportunities positively affect sales volume. These results appear to support the comparative advantage hypothesis. However, Haubrich and Thomson (1996) find that capital is negatively related to loan purchase activity, which is the opposite of what the comparative advantage story would predict.
Tests of the diversification motive have received less emphasis in the empirical literature. Pavel and Philis (1987) find a positive relationship between loan sales and loan portfolio concentration, suggestive of a diversification motive; however, their measure of concentration is based on the portfolio shares of ten broad lending groups. Since the Call Report data primarily capture the sale of commercial and industrial (C&I) loans, the link between Pavel and Philis' concentration variable and their loan sales variable is difficult to interpret. Berger and Udell (1993) examine the relationship between loan sales and bank risk. Recognizing that sales activity can be motivated by a need to diversify, they include indicator variables for banks located in states with unit branching and limited branching. In order to save space, however, Berger and Udell do not report the coefficients on these control variables. Moreover, both Berger and Udell and Pavel and Philis look at loan sales but not purchases. This makes it especially difficult to draw inferences regarding the diversification motive.
The empirical papers discussed above also include some evidence regarding reputational barriers to participation. Berger and Udell (1993) find that variables measuring bank risk are generally not related to sales activity, which suggests that riskier banks are not excluded from the loan sales market. On the other hand, each paper includes an indicator variable that controls for membership in a multi-bank holding company and, where its coefficient is reported, it is positive and significant in both sales and purchase equations. This suggests that holding company membership may help banks overcome barriers to secondary market participation by lessening information asymmetries. This paper extends the existing empirical literature in several ways. Additional bank characteristics are considered and, most important, a different estimation approach is adopted.
Existing work attempts to draw implications regarding the comparative advantage hypothesis using data on gross sales or gross purchase activity. But characteristics that increase a bank's propensity to sell may also increase its propensity to buy, with little net effect on its sales or purchase orientation.
A better approach is to look at the determinants of sales and purchase activity jointly. I divide banks into four groups: (1) those that sell and buy; (2) those that only sell; (3) those that only buy; and (4) those that neither sell nor buy. Using a multinomial logit estimation, I examine the effects of a variety of bank characteristics on the probability that a bank falls into each of the first three groups (the three participant groups) relative to the fourth group (non-participants).
From the multinomial logit estimates, it is easy to determine whether origination opportunities and funding constraints increase the probability that a given bank belongs to the sell-only group relative to the buy-only group. This constitutes a much more appropriate test of the comparative advantage hypothesis.
Differentiating between types of secondary market activity ("buy only," "sell only," or "buy and sell") also facilitates tests of the diversification hypothesis. In particular, I can determine whether limitations on internal diversification enhance the probability that a given bank participates as a concurrent buyer and seller. These limitations are measured directly using information on the branching restrictions in the state of operation and the size of a particular bank's branch network. They are also measured indirectly by allowing for nonlinearities in the relationship between bank size and secondary market activity.
I draw conclusions regarding reputational barriers to secondary market participation by identifying variables that diminish the likelihood of participation, particularly on the sell side, where reputation should be most important. I include several variables related to bank risk and reputation but also emphasize that much can be learned by taking a closer look at the role of affiliate relationships, which can help banks overcome reputational barriers to participation.
Existing studies control for holding company membership but include no information on the 1988 is the first year in which both sales and purchase data are available, though sales 4 data are available beginning in 1986. Both series end in 1993.
This includes portions of loans sold by banks facing binding legal lending limits. 5 secondary market activity of a given bank's affiliates. In contrast, I interact the indicator variable for multi-bank holding company membership with a second indicator variable signifying secondary market activity on the part of affiliates. This yields firmer conclusions regarding the role of affiliate relationships in reducing barriers to secondary market participation and, more generally, speaks to the importance of loan markets internal to the holding company.
Finally, I examine the economic impact of each independent variable to draw conclusions regarding the relative importance of the alternative motivations and constraints affecting sales and purchase activity.
III. Data
Bank-level data on quarterly sales and purchases of C&I loans are available from banks'
Reports of Condition and Income, or "Call Reports," between 1988 and 1993. Equivalent data 4 are not available at the holding company level, so I proceed under the assumption that the bank is an appropriate decision-making unit to consider. One might argue that the holding company is also an appropriate decision-making unit, though an analysis of secondary market transactions at the holding company level would have nothing to say about internal loan markets and would yield few predictions regarding the effect of holding company acquisitions on the future of the secondary market. Both subjects are treated below.
The Call Report loan sales item provides the dollar volume of loans participated or sold during the calendar quarter. Banks include only loans sold without recourse (loans that they can 5 As Gorton and Haubrich (1990) explain, loans are typically sold without recourse. The 6 selling bank continues to service the loan but passes interest payments along to the buyer.
Moreover, a problem with the Call Report data on sales and purchase volumes is that 7 they do not reflect loan maturity. For instance, one bank may sell three $1 million loans, each with 1-month maturity, thereby reporting sales volume of $3 million. Another bank selling one $1 million loan with 3-month maturity will report sales volume of $1 million. The Call Report data suggest that the second bank is a less active loan seller, while in a sense the sales activities of the two banks may be viewed as similar. 12 remove from their books) and only loans that they have originated. Lead banks in a syndication 6 are instructed not to include shares taken on by syndicate members. The loan purchase item describes the dollar volume of loans or participations in loans that have been purchased during the calendar quarter. Again, syndicate participants' shares of syndicated loans should not be included.
The Call Report does not explicitly refer to the sales and purchase series as a C&I series, but they are commonly interpreted as such since both exclude loans to individuals and loans secured by one-to-four family residential properties --loans that are frequently packaged (bundled and guaranteed) into marketable securities --leaving primarily C&I loans. These loans can be sold to a variety of buyers, including other banks within the seller's holding company, unrelated banks, foreign banks, and even non-bank institutions (Cantor and Demsetz 1993) . Table 1 presents summary statistics on loan sales and purchase volume, though for the purposes of this study, volume data are used only to sort banks into the four groups depicted there. One could examine continuous variation in loan sales or purchase volume but the distinction between the four groups in Table 1 provides more insight into the comparative advantage hypothesis, the diversification hypothesis, and barriers to participation. About one-7 third of the bank-year observations underlying Table 1 fall into the "neither buy nor sell" category.
An additional reason to exclude the largest banks from the analysis is that loan sales 8 reported by these institutions are suspiciously large relative to loan purchases. It is possible that a handful of very large banks erroneously included in their loan sales figures loans that they arranged but that were actually originated by other banks through syndications. Otherwise the loan sales and purchase figures for the largest banks suggest that almost all of their sales were purchased by smaller banks, foreign banks, or non-bank institutions. While the Federal Reserve's Senior Loan Officers Survey of Lending Practices confirms that these buyers are important, their role seems vastly exaggerated by the Call Report figures reported by the largest banks.
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Among those banks that do participate, "buy and sell" is the most common behavior; however, a non-trivial fraction of the sample participates as only a seller or only a buyer. Comparing observations for a given bank over time, banks remain in the same category in consecutive years over 60 percent of the time. When transitions do occur, no transition stands out as particularly common.
The empirical work that follows is based on Call Report data for all but the largest insured domestic commercial banks. Banks with total assets exceeding $20 billion are excluded because of the very different nature of their lending activity and secondary market activity. These banks commonly lend in a national market rather than a local or regional market. Hence, there is little cross-sectional variation in their loan origination opportunities. In terms of secondary market activity, some of the largest banks behave as "market makers," buying or selling loans with the intent of immediately reversing that trade with a subsequent counterparty. They account for a large fraction of aggregate sales volume, and are therefore important in understanding aggregate sales trends (Berger and Udell 1993 , Demsetz 1993 , Haubrich and Thomson 1996 , but they shed little light on the cross-sectional patterns implied by the comparative advantage hypothesis. Their numbers are few, and their exclusion leads to no qualitative changes in the reported results. 
IV. Methodology
Prob(bank i group 1) Prob(bank i group 4) e X i 1 Prob(bank i group 2) Prob(bank i group 4) e X i 2 Prob(bank i group 3) Prob(bank i group 4) e X i 3
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A multinomial logit model is used to identify characteristics related to participation in the loan sales market as either a seller, a buyer, or both. There are four groups to which a given bank may belong: (1) buy and sell, (2) sell only, (3) buy only, and (4) neither buy nor sell. Using maximum likelihood estimation, the multinomial logit model simultaneously fits the following three equations:
where X is a vector of independent variables and , and are vectors of estimated
(4)
This particular comparison provides a straightforward test of the comparative advantage hypothesis, which predicts that lending opportunities and funding constraints should increase the probability of being in the sell-only group (group 2) relative to the buy-only group (group 3). At the same time, the multinomial logit estimates provide tests of the diversification motive In the remainder of this section, I describe the variables included in X. I divide X into four groups: (1) variables related to the comparative advantage hypothesis; (2) variables related to the diversification motive; (3) variables related to participation barriers; and (4) bank size. Bank size is treated separately because it may affect secondary market participation for comparative advantage reasons, diversification reasons, or through its relationship to participation barriers.
Variables related to the comparative advantage hypothesis
The comparative advantage hypothesis suggests that both funding constraints and loan origination opportunities will increase the probability that a given bank is in the sell-only group relative to the buy-only group. Commonly used measures of funding constraints include a capital ratio and a "hot funds" ratio. The latter measures the use of costly funding. I include both ratios, where the capital ratio is measured as equity capital divided by assets and the hot funds ratio is measured as the sum of brokered deposits, uninsured deposits (deposits exceeding the $100,000 insurance cap), and federal funds purchased, divided by assets. The capital ratio is measured with a lag. Greater detail on the time structure of the regressions is provided below.
I also include two proxies for loan origination opportunities: state labor force growth (calculated as a percentage change) and state unemployment rate. Both are measured for the state in which a given bank is headquartered, and are intended to capture the availability of profitable local lending opportunities. Berger and Udell (1993) suggest the C&I loans-to-assets ratio as an alternative measure of origination opportunities. I include the lagged value of this ratio, but since originated loans may end up being sold off the books, and loans on the books may have been purchased from other banks, I am somewhat hesitant to interpret it as a measure of origination opportunities. The C&I loan ratio may be an important determinant of secondary market activity simply because the loan sales and purchases captured by the Call Report data are sales and purchases of C&I loans.
Banks whose portfolios are concentration in other loan types are less likely to participate.
Variables related to the diversification motive
Banks with poor opportunities for diversified originations can improve the industrial or geographic mix of loans in their C&I portfolio without greatly altering the size of their portfolio by concurrently buying and selling loans. In include three variables intended to proxy for diversified origination opportunities. The first is a dummy variable equal to one for banks located in states permitting statewide branching. With greater potential for geographically diverse originations, these banks may rely less heavily on the loan sales market to achieve their diversification goals. A second variable proxying diversification potential is the size of a bank's Both the statewide branching dummy and the interstate expansion dummy are from 9 Berger, Kashyap, and Scalise (1995), Table B6.
Note that sales or purchases between holding company affiliates are included in the Call 10 Report sales and purchase series. If transfers of loans among the commercial bank subsidiaries of a holding company are more likely in geographically expansive holding companies, then the interstate expansion variable may be positively related to secondary market activity rather than negatively related to secondary market activity. I control for membership in a multibank holding company using a dummy variable, described below. branch network, measured as the log of the number of bank branches. Again, banks with an expansive branch network may rely less heavily on the secondary market as a way to develop a diversified portfolio. The third variable related to diversification is a dummy variable equal to one for banks located in states permitting interstate expansion through the holding company structure. If concerns regarding diversification are relevant at the level of the holding company, 9 interstate structure may again substitute for the secondary market as a means by which to achieve a desired level of diversification.
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Variables related to participation barriers
The absence of explicit recourse may lead loan buyers to shy away from sellers with poor or unknown asset quality. Hence, measures of asset quality may help explain participation on the sell side of the market. Two variables are included as direct measures of asset quality: a nonperforming loan ratio (nonaccruals plus loans past due 90 or more days, divided by assets) and a net charge-off ratio (charge-offs minus recoveries, divided by assets). A third ratio --net issuance of standby letters of credit (standbys minus standbys conveyed to others through participations, divided by assets) --is used as a proxy for a bank's credit quality reputation. The market's acceptance of a given bank as a backer of credit suggests that the bank has a reasonable Berger and Udell (1993) draw a parallel between loan sales and standby letters of 11 credit. They consider both to be forms of securitization, with standbys ("off-balance sheet securitization") resulting in banks that hold credit risk without supplying the underlying funds. participating as buyers or sellers exceeds that of non-participants and the average size of banks in the buy-and-sell group exceeds that of banks in the buy-only group or the sell-only group.
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reputation for credit quality.
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I also include a dummy variable identifying banks that belong to a multi-bank holding company. If transactions between holding company affiliates are not subject to the information asymmetries that can complicate non-affiliate transactions, membership in a multibank holding company may help explain participation on both the sell-side and buy-side of the market. I investigate the importance of affiliate transactions further in Section 7.
Bank Size
Bank size (total assets) may affect secondary market participation for a variety of reasons. Pennacchi (1988) argues that large banks have comparatively strong lending opportunities and comparatively high funding costs, and therefore should participate on the sell side of the market.
But the diversification motive suggests an additional role for size: If the smallest banks have limited opportunities for diversified originations, they may be relatively active participants on both the buy side and the sell side of the market. Or, if the smallest banks face binding legal lending limits, they may participate in the sell-only group. Finally, fixed costs associated with both sales and purchases may lead to more frequent participation by larger banks on both sides of the market.
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Since each of these stories has different implications for the role of asset size, I use a flexible specification that includes a set of eight asset size dummy variables, corresponding to the Typically, the panel nature of the Call Report data would prompt estimation using 13 pooled cross sections, with fixed or random firm-effects. However, these procedures are not applicable to the multinomial logit estimation. Since pooling of annual observations without fixed or random effects would overstate significance levels, I choose to report annual estimates instead. This makes for rather dense tables but allows me to establish the robustness of key results over time.
Prior to 1991, information on uninsured deposits is available only in June Call Reports. 
V. Results
The model is estimated separately for each year between 1988 and 1993. Loan sales 13 and purchases are measured by calendar year, so that banks in group 1 either sell loans or buy loans at some point during the calendar year, banks in group 2 sell loans at some point during the calendar year but never buy loans, and banks in group 3 buy loans at some point in the year but never sell loans.
Assets, C&I loans, capital, nonperforming loans, net charge-offs, and net standby letters of credit are all measured as of the beginning of the year. This helps avoid any confounding effect that loan sales may have on these balance sheet characteristics. The dummy variable measuring membership in a multibank holding company is created using beginning-of-year data as well. Out of necessity, the hot funds variable is measured in mid-year. State unemployment rate and labor 14 force growth are annual measures corresponding to each calendar year. Dummy variables measuring statewide branching and interstate expansion are based on annual figures, as reported in Berger, Kashyap, and Scalise (1995) . The variable measuring the number of bank branches is based on mid-year data from the Federal Reserve Board's Summary of Deposits database.
Summary statistics for all the independent variables are reported in Table 2 . They are based the pooled (1988) (1989) (1990) (1991) (1992) (1993) data, including 70,490 bank-year observations. Tables 3 through 6 report results of annual multinomial logit estimations. Table 3 reports the effects of the independent variables on the probability that a bank is in group 1 (sell and buy) relative to group 4 (non-participants); Table 4 reports their effects on the probability that a bank is in group 2 (sell only) relative to group 4; Table 5 reports their effects on the probability that a bank is in group 3 (buy only) relative to group 4. Table 6 reports the effects of the independent variables on the probability that a bank is in group 2 (sell only) relative to group 3 (buy only).
These effects are derived from Tables 4 and 5.
In the next three subsections, I discuss evidence regarding the comparative advantage hypothesis, the diversification hypothesis, and barriers to participation in the secondary market.
In the last subsection I evaluate the economic importance of the estimated coefficients (Table 7) . Section 6 evaluates the sensitivity of the results to different grouping criteria. Section 7 further explores the importance of affiliate relationships.
Evidence regarding the comparative advantage hypothesis
Evidence regarding the comparative advantage hypothesis appears in Table 6 . The negative and significant coefficients on the capital ratio indicate that banks with strong capital positions have a higher probability of being in the buy-only group relative to the sell-only group.
The result is robust in all years except 1992, when the capital coefficient is not significantly different from zero, and is consistent with the comparative advantage hypothesis. The positive coefficients on the hot funds ratio are also consistent with the hypothesis --banks relying on costly funding have a higher probability of being in the sell-only group relative to the buy-only group --but the hot funds coefficients are significant in only two of the six years.
The comparative advantage hypothesis also predicts that banks flush with lending opportunities should participate as loan sellers while those seeking profitable lending opportunities should participate as loan buyers. Consistent with this prediction, I find that the unemployment rate coefficient is negative and highly significant in each of the six years examined in Table 6 . After controlling for capital and reliance on expensive funding, banks located in states with low unemployment rates (proxying strong loan origination opportunities) have a higher probability of being in the sell-only group relative to the buy-only group. My second proxy for loan origination opportunities (state labor force growth) is not robust in Table 6 ; however, labor force growth may be measured with considerable error at the state level.
The multinomial logit estimates not only support the comparative advantage hypothesis but also reconcile that hypothesis with Haubrich and Thomson's result that capital is inversely related to loan purchase activity. Note that coefficients associated with the capital variable are negative in all three of the participation equations. In other words, capital strength diminishes the likelihood of participation on either side of the market. Capital coefficients in the sell-only equation are consistently more negative than those in the buy-only equation, however, and the differences are significant throughout the sample period. Hence, capital strength enhances the probability that a bank is in the buy-only group relative to the sell-only group, consistent with the comparative advantage hypothesis.
The ratio of C&I loans to assets positively influences participation on both sides of the market, consistent with its role as a proxy for specialization in C&I lending. Its coefficient is also positive, significant, and robust in Table 6 , indicating that banks with high C&I loan ratios have a stronger propensity to participate on the sell-side than the buy-side. This helps validate Berger and Udell's interpretation of the C&I loan ratio as a proxy for origination opportunities.
Evidence regarding the diversification hypothesis
Coefficients on the statewide branching variable, the interstate branching variable, and the variable measuring the number of bank branches provide evidence regarding the diversification motive. The statewide branching variable is consistently negative and significant in Table 3; banks located in states that do not permit statewide branching are significantly more likely to belong to the buy-and-sell group than the non-participant group. In other words, secondary markets and geographically expansive branch networks appear to be substitute means for achieving portfolio diversification.
Banks located in states that do not permit statewide branching are also more likely to participate in the sell-only group and the buy-only group (though the effect of the statewide branching variable in these equations is significantly smaller than in the buy-and-sell equation).
This suggests that geographically expansive branching networks and secondary market activity may also be substitute means for smoothing regional disparities in origination opportunities and funding constraints. Finally, the effect of statewide branching in Table 6 is not very robust. This is consistent with the notion that differences in the behavior of banks in the sell-only group and the buy-only group are explained by comparative advantages and not by differences in diversification potential.
The coefficient associated with the interstate expansion variable tends to be negative in each of the participation equations but is less robust than that associated with the statewide branching variable. Interpretation of the interstate expansion coefficient is confounded by the fact that the loan sale and purchase data include sales and purchases between affiliates in a given holding company. Still, the results provide some evidence that secondary market activity substitutes for diversification opportunities at the holding company level.
Results regarding the size of a bank's branch network run contrary to expectations. The number of bank branches does not help distinguish banks that participate in the buy-and-sell group from those that do not participate, as we would expect if banks with many branches had significantly greater opportunities for diversified origination. However, the number of bank branches always has a positive coefficient in Table 6 and is significant in four of six years. This suggests that banks with many branches have a comparative advantage in loan origination, perhaps because proximity to borrowers helps banks identify profitable projects.
Evidence regarding participation barriers
Tables 3 through 6 also contain evidence on the existence of barriers to participation in the secondary market. Banks that are active issuers of standby letters of credit are significantly more likely to participate on the sell side of the market (in either the sell-and-buy group or the sell-only group) but are no more likely to participate in the buy-only group. The results thus suggest that credit quality significantly enhances a bank's ability to sell loans. Evidence from the nonperforming loan and net charge-off ratios is less strong. Banks with higher charge-off ratios are less likely to participate as either buyers or sellers. Those with higher nonperforming loan ratios are less likely to participate in the buy-and-sell group but otherwise their participation behavior is similar to that of other banks.
Of course, this story cannot explain the Table 6 result that membership in a multibank 15 holding company increases the likelihood of participating on the buy side relative to the sell side. A possible explanation is that "sell only" banks meeting lending limits through sales to correspondent banks tend not to be holding company members. Unfortunately, I have no way to identify these banks except by size, which is already included in the regression.
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Banks belonging to multibank holding companies are significantly more likely than others to participate on both the buy-side and sell-side of the market. This is consistent with the idea that the information asymmetries leading to reputational barriers are less severe or even nonexistent among holding company affiliates and that banks belonging to holding companies therefore have greater access to counterparties on either side of the loan sales transaction.
15
When the sample is split by multibank holding company membership, results for each subsample supports the comparative advantage and diversification hypotheses. Moreover, standby letters of credit enhance sales activity for both subsamples, suggesting that credit quality reputation is important even for banks that are holding company members.
Evidence regarding bank size
Coefficients associated with the size dummies tend to be insignificant with the exception of those estimated for the smallest and largest size groups in certain years. Their signs point to a number of different stories. In Table 3 , the size-group coefficients increase at both the low end and the high end of the size distribution. This U-shaped pattern may be explained by a combination of fixed costs to participation (leading to an increase in the probability of participation in the buy-and-sell group among large banks) and the diversification motive (leading to an increase in the same probability among the smallest banks). In Table 4 , the size effect becomes linear; small banks are more likely than large banks to participate in the sell-only group.
A possible explanation is that small banks may be more likely than large to face binding legal Parameter estimates are from a pooled regression with time fixed effects. The constant 16 corresponding to 1990 observations is used in calculating base-case probabilities. For the base case, the size dummy corresponding to the median asset size is set equal to one and all others are set equal to zero. 25 lending limits. Table 5 shows an inverted-U shape to the size-dummy coefficients; the propensity to participate in the buy-only group relative to nonparticipants is highest for banks in the middle of the size distribution. In Table 6 , size diminishes the probability of participating in the sell-only group relative to the buy-only group. Note that if size proxies for comparative advantages not already captured by the origination opportunities and funding cost variables, then the Table 6 results suggest that it is the comparative advantage in funding that increases with size.
Interpreting coefficient magnitudes
On the whole, results in Tables 3 through 6 provide statistical support for the comparative advantage hypothesis and the diversification hypothesis, and suggest the existence of barriers to secondary market participation. Table 7 gives a better sense of the economic effect associated with each of the regressors. The first row reports predicted probabilities corresponding to a "base case" scenario. These are the fitted probabilities that a bank belongs to the buy-and-sell group, the buy-only group, the sell-only group, and the non-participant group when that bank has the median values of each of the continuous variables, does not have access to statewide branching or interstate expansion, and does not belong to a multibank holding company. Median values and parameter estimates are based on pooled (1988-93) data.
16
The other rows in Table 7 report fitted probabilities when each continuous variable is increased from its median value to its 90th percentile value, and the statewide branching, interstate expansion, and multibank holding company variables are increased to one, holding all other variables constant at their base-case values. The most striking results are at the bottom of the table. Membership in a multibank holding company increases the probability of participating in the buy-and-sell group by 23 percentage points, at the expense of the sell-only group and the non-participant group. Access to statewide branching and interstate expansion reduce the probability of participating in the buy-and-sell group by 11 and 8 percentage points, respectively, largely in exchange for an increase in the size of the non-participant group. These very strong effects dominate those associated with the other regression variables, including the "comparative advantage" variables (C&I loan ratio, capital ratio, hot funds ratio, unemployment rate, and labor force growth), for which increases from median values to 90th percentile values generally result in single digit increases or decreases in predicted probabilities. In general, changes in the values of the regressors have a greater impact on the fitted probabilities for the sell-and-buy equation and the non-participant equation than for the sell-only or buy-only equations.
VI. Sensitivity to group definitions
The analysis thus far has been based on a particular four-way split of the data involving three participatory groups and one non-participatory group. These group definitions have the advantage that they are non-arbitrary, in contrast to alternative definitions in which participants are defined as banks whose sales and/or purchase activity exceeds some positive amount rather than exceeding zero. On the other hand, this definition groups together banks reporting no participation with those reporting a very small amount of participation. This may be viewed as a disadvantage.
As a robustness check, I tried three alternative group definitions. First I defined the buyThe significant difference between the unemployment rate coefficients in the buy-only and-sell group as banks that buy and sell an amount greater than 0.1 percent of assets; the sellonly group as banks that sell an amount greater than 0.1 percent of assets and buy an amount less than 0.1 percent of assets; and the buy-only group as banks that buy an amount greater than 0.1 percent of assets and sell an amount less than 0.1 percent of assets. In this case, the nonparticipant group included banks that neither buy nor sell more than 0.1 percent of assets. I also tried a 0.5 percent cutoff and a one percent cutoff in place of the 0.1 percent cutoff.
In the first two cases, the explanatory power of the multinomial logit model was practically unchanged relative to the model reported here. In the third case (the one percent cutoff) it increased slightly, primarily because of changes in the estimated effect of bank size.
When the one percent cutoff is used to define the four groups, the size coefficients always increase significantly at the low end of the asset size distribution, leading to a U-shaped pattern 
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I also repeated the Table 7 experiment using the one percent cutoff. The base-case probabilities necessarily change, with more mass in the non-participation group and less mass in the buy-and-sell group, and changes in bank size have a greater effect on predicted probabilities than in Table 7 . But I continue to see the basic pattern from Table 7 , whereby increases in variables proxying branching opportunities and membership in multibank holding companies have the greatest impact on predicted probabilities.
VII. Affiliate Relationships
The importance of multibank holding company membership warrants further attention.
The most plausible explanation is that the holding company structure facilitates secondary market transactions by lessening information asymmetries between seller and buyer. The "internal loan market" that results is akin to the "internal capital market" described by Houston, James and Marcus (1996) and may help explain why these authors find affiliate loan growth to be negatively related to a bank's own loan growth.
Any evidence regarding an internal loan market will necessarily be indirect. This is because the Call Report provides no information on the counterparties with which a selling or buying bank transacts. Moreover, there are no data at the holding company level equivalent to the bank-level data used here, so it is impossible to directly measure the fraction of secondary market transactions that occur across holding companies. As a result, previous authors have noted the importance of holding company affiliation but stopped there.
It is possible to take the investigation further, though, by determining whether a bank's affiliates are active secondary market participants and using that information to help explain a bank's own sales and/or purchase activity. Since the model I estimate is discrete in nature --distinguishing only among banks that sell, buy, or do both --I measure affiliate activity in discrete terms as well. I create an indicator variable signifying sales or purchase activity on the part of at least one of a bank's commercial bank affiliates and interact this "active affiliate" variable with the I also tried interaction the holding company indicator variable with three additional 19 variables --one identifying banks whose affiliates sell and buy, a second identifying banks whose affiliates only sell, and a third identifying banks whose affiliates only buy. The results did not paint a clear picture. The first and third interactions were significant in the sell-only equation, consistent with the notion that activity on the sell side reflects buy-side activity on the part of affiliates. However, only the first interaction was significant in the sell-and-buy equation, and all three interactions were significant in the buy-only equation.
Membership in a holding company that lacks active affiliates actually reduces the 20 likelihood of "sell-only" behavior. Again, a possible explanation is that "sell only" banks meeting lending limits through sales to correspondent banks tend not to be holding company members.
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indicator for multibank holding company membership.
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The results appear in Table 8 . For each of the three estimated equations (buy and sell, sell only, and buy only), the table reports coefficients corresponding to the indicator variable representing membership in a multibank holding company and a second variable that interacts the first with and indicator for sales or purchase activity on the part of at least one affiliate bank. The other regression variables are included as well, but their coefficients (similar to those reported above) are not included in Table 8 . For each of the three equations, coefficients on the "active affiliate" interaction term are positive and significant, and the result is robust over time. While still indirect, this evidence goes far toward confirming the notion that holding company membership is important because of the access it provides to potential counterparties --counterparties for whom informational asymmetries are likely to be small. One possibility is that affiliates not active in a given year may expect to become active in subsequent years, justifying the existence of loan trading facilities at a given bank. Consistent with this story, the interaction variable pulls additional explanatory power from the multibank holding company variable when the interaction is redefined to reflect affiliate activity in any year during the sample period. But the multibank holding company variable remains significant, indicating the importance of holding company membership even in cases where affiliates are consistently inactive. A second possibility is that holding company membership brings with it some reputational effect that facilitates transactions with non-affiliates as well as affiliates, though the nature of that reputational effect remains an open question.
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VIII. Conclusion
Existing tests of the comparative advantage hypothesis are based on empirical models of loan sales or loan purchase volume. When banks both sell and buy loans, however, analyses of sales or purchase volume say little about the importance of comparative advantages in loan origination or loan funding. A better approach is to distinguish banks that only sell loans, banks that only buy loans, and banks that both sell and buy loans from those that do not participate.
A multinomial logit model that groups banks into these four categories provides evidence consistent with both the comparative advantage hypothesis and the diversification hypothesis.
Consistent with the comparative advantage hypothesis, banks with ample loan origination opportunities have a higher likelihood of being in the sell-only group relative to the buy-only group and banks with greater funding capacity (stronger capital ratios and lower funding costs) have a higher likelihood of being in the buy-only group relative to the sell-only group. Consistent with the diversification hypothesis, the likelihood of both sales and purchases increases where limitations on statewide branching and interstate expansion restrict opportunities for diversified originations.
The results also suggest that reputational barriers can restrict secondary market activity.
Banks with strong credit reputations (proxied by net issuance of standby letters of credit) are more likely to participate on the sell side of the market. Banks belonging to multibank holding companies --banks for which information asymmetries are less of a problem --are more likely to participate on both the sell side and the buy side of the market, particularly when their affiliates are secondary market participants.
Having documented the motivations for loan sales and purchases, the advantages of an active secondary market are clear. The market enables banks with profitable lending opportunities but limited lending capacity to originate loans, and it allows banks with excess lending capacity to take advantage of loans originated by other banks. It helps banks with limited opportunities for diversified originations achieve their diversification goals, which in turn, may stimulate lending and reduce risk (Akhavein, Berger, and Humphrey, 1996; Demsetz and Strahan 1997) . But there are disadvantages to achieving these goals via the secondary loan market. In particular, information asymmetries complicate transactions among unaffiliated banks.
As of June, 1997, banks gained the ability to branch across state lines. Jayaratne and Strahan (1996; forthcoming) suggest that the ramifications for bank efficiency should be positive and strong. This analysis suggests that there may be ramifications for the size and scope of the secondary loan market as well. Interstate branching will provide banks with an alternative means to pursue comparative advantages in loan origination or loan funding and to achieve their diversification goals --an alternative that is not complicated by the information asymmetries surrounding secondary market transactions. All else equal, increased branching opportunities should reduce secondary market activity for this reason.
At the same time, the consolidation wave associated with interstate branching may have the opposite effect, at least in the short run. Holding company acquisitions should enhance secondary market activity by increasing the fraction of banks with access to within-holding company counterparties. The opposite prediction holds once consolidation goes beyond holding company acquisition and actually eliminates bank charters. The "internal loan market" then becomes unobservable to the researcher, and measured secondary market activity should decline. Mean (assets) = $106 million Mean (assets) = $98 million Mean (purchases/assets) = 0.04 Notes: Based on annual observations for all insured domestic commercial banks with less than $20 billion in assets and for which all independent variables in Table 2 are available. Table 2 Summary Statistics Pooled Data (1988 Data ( -1993 N= 70 Notes: The omitted size category includes banks with between $100 million and $500 million in assets. Banks having greater than $5 billion in assets are grouped with banks having between $1 billion and $5 billion in assets in 1988 and 1989 because no banks with greater than $5 billion in assets were in the buy-but-don't-sell group in those years. Standard errors in parentheses. ** indicates significance at the 1 percent level; * indicates significance at the 5 percent level.
Pseudo-R is calculated as {1 -(log-likelihood / log-likelihood )}. Notes: The omitted size category captures banks with between $100 million and $500 million in assets. Banks having greater than $5 billion in assets are grouped with banks having between $1 billion and $5 billion in assets in 1988 and 1989 because no banks with greater than $5 billion in assets were in the buy-but-don't-sell group in those years. Standard errors in parentheses. ** indicates significance at the 1 percent level. * indicates significance at the 5 percent level. Number of observations, chi-squared statistics, and pseudo-R s are reported in Table 3 . Notes: The omitted size category captures banks with between $100 million and $500 million in assets. Banks having greater than $5 billion in assets are grouped with banks having between $1 billion and $5 billion in assets in 1988 and 1989 because no banks with greater than $5 billion in assets were in the buy-but-don't-sell group in those years. Standard errors in parentheses. ** indicates significance at the 1 percent level. * indicates significance at the 5 percent level. Number of observations, chi-squared statistics, and pseudo-R s are reported in Table 3 . ** denotes differences significant at the 1 percent level. * denotes differences significant at the 5 percent level. Table 7 Interpreting Coefficient Magnitudes Base case probabilities and probabilities at 90th percentiles of the independent variables "Base case" probabilities are fitted probabilities based on coefficients from a pooled (1988) (1989) (1990) (1991) (1992) (1993) regression with time fixed effects, using the constant corresponding to 1990 observations, median values of all continuous right-hand-side variables, values of zero for the multibank holding company, statewide branching, and interstate expansion variables, and a value of one for the size dummy corresponding to the median value of assets. Other rows show fitted probabilities based on the same regression coefficients, 90th percentile values of continuous right-hand-side variables, values of one for the multibank holding company, statewide branching, and interstate expansion variables, and a value of one for the size dummy corresponding to the 90th percentile value of assets. In each row, only the stated variable is increased to its 90th percentile (or to one in the case of dummy variables). All other variables are held constant at their median values (or zero in the case of dummy variables). ** denotes differences significant at the 1 percent level. * denotes differences significant at the 5 percent level. Base case probabilities are fitted probabilities based on coefficients from a pooled (1988) (1989) (1990) (1991) (1992) (1993) regression, median values of all continuous right-hand-side variables, values of zero for the multibank holding company, statewide branching, and interstate expansion variables, and a value of one for the size dummy corresponding to the median value of assets. Other rows show fitted probabilities based on the same regression coefficients, 75th percentile values of continuous right-hand-side variables, values of one for the multibank holding company, statewide branching, and interstate expansion variables, and a value of one for the size dummy corresponding to the 75th percentile value of assets. In each row, only the stated variable is increased to its 75th percentile (or to one in the case of dummy variables). All other variables are held constant at their median values (or zero in the case of dummy variables). 
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